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Presentation materials

All materials from this presentation can be found here:

clearcode.cc/understanding-adtech

EMAIL: m.sweeney@clearcode.cc
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A run down on the key terms.

A brief history of digital advertising — from the very first online ad to today.
The key platforms (i.e. software), processes and players in the programmatic
advertising industry.

The main media-buying processes.

The main digital advertising mediums and channels.
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Key terms



Key terms

Online advertising

Usually refers to ads shown in web browsers.

Digital advertising

Refers to advertising displayed via digital channels.

Programmatic advertising

Refers to the automation of digital advertising via software and data.
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Key terms

AdTech platforms

Software that is used to buy, sell and measure digital advertising.

MarTech platforms

Software that is used to create and manage digital marketing activities.

MadTech platforms

A combination of AdTech and MarTech.
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Key terms

For more key terms, visit our glossary:.

clearcode.cc/glossary
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A brief history of digital advertising



The history of digital advertising

The first ever online ad

‘You did! Now let's see what else you'll do.

‘We hope you will find this arca interesting and exciting. For those of you unfortunate souls who don't
yet have fiber to the home, we've tried to keep file sizes small and download times short.

Have you ever clicked - ) - e
s LIE" . AP Have you ever toured an art museum without leaving your
your mouse right HERE? - seat?ﬁ

Have you ever wanted to learn more about the latest in
technology from AT&T? Hiii

And if a user clicked on the ad,

e
they were taken to this page,

known as a landing page: Please help us improve this space §{}

“Criticism is easy. Art is difficulr,
Le Glorieux [1732], act II, scene 6

L T T AT L 2 R N T T SO o TE BB NI AT TR
© Copyright 1994 AT&T
il ]

vk oy
Design and ion: TANGENT Design/C ications, Inc.

The first ever online ad appeared on HotWired (now wired.com) on October 27, 1994.

The advertiser was AT&T. D cLearcoDE



The history of digital advertising

Key themes of the 3 decades of online advertising

1990s: Innovation
2000s: Acquisitions
2010s: Privacy
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The history of digital advertising

Have you ever clicked
your mouse right HERE? —

1994: Web cookies 1994: The first banner ads is 1995: The first ever ad server was
are invented displayed founded

Click

DoubleClicx

1996: Kevin O’Connor, Dwight

Merriman and Fergus O’Daily found ' . .
DoubleClick. 1996: Yahoo! starts displaying search ads

on its search engine.



The history of digital advertising

A timeline of the most important events in online advertising — 2000s

Google
AdWords
2000: Google launches

AdWords (now known as Google
Ads).

Google

Click

DoubleClick

2007: Google acquires
DoubleClick for $3.1 billion.

Google

Adsense

2003: Google acquires Applied
Semantics, creators of a
contextual advertising product
called AdSense.

2007: Microsoft buys AdECN for

reportedly between $50-75
million.

Go Ug[e

2006: AdMob, a mobile ad
network, is founded. Google
acquired the company in 2009.

rightmedia

from YAHOO!

2007: Yahoo! purchases
RightMedia for $700 million.



The history of digital advertising

2016: The European Union adopted its 2017: Apple Safari releases its 2018: Mozilla Firefox release its
General Data Protection Regulation Intelligent Tracking Protection (ITP) Enhanced Tracking Protection
(GDPR). It came into force on May 25, feature. (ETP) feature.
2018
CALIFORNIA REPUBLIC Q )
2018: California introduces its 2020: Google announces that it will 2020: Apple announces new
California Consumer Privacy Act shut off third-party cookies by 2022 privacy changes to its mobile

(CCPA). (now by 2023). operating systems.



The history of digital advertising

For more information about the history of digital
advertising, read chapter 03 of our AdTech Book:

adtechbook.com
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The main platforms, processes and players



Advertisers and publishers

S ATBT  comCAST —

Procter¢Gamble verizon’ [ General Motors

Advertisers Publishers
An advertiser is a brand or company (e.g. A publisher can be defined as any company
advertising agency) that wants to get its that produces content that attracts an
product or service in front of its target audience.

audience to build brand awareness, develop
brand loyalty, and increase sales.
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Demand / buy side

Advertiser’s ad
server

Demand-side
platform (DSP)

Data platforms

Data
management
platform (DMP)

Customer data
platform (CDP)
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Intermediaries

Supply of inventory

and data
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Website Qisifor

Supply / <ell cide

Publisher’s ad
server

Supply-side
platform (SSP)

Intermediariee

Ad networks

Ad exchanges



The main companies in the programmatic advertising industry

Walled gardens Agency holding companies

PPPPPPPPPPPPPP

OmnicomGroup

G dentsu WPP

Independent AdTech and data companies

() theTradeDesk I\Ildgni’re Matic OpenX A

triplelift

-I 1 ™
yahOOol XA nd r E)((jceﬁ(ange wz LiveRamp  #:LOTAME



The main media-buying processes



The main media-buying processes

- =
L E——— g
Programmatic direct ;?‘?;@*
@
Real-time bidding (RTB)
Online
media-buying
processes

Private marketplace
(PMP)

Waterfall

e
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Digital advertising mediums and channels



Digital advertising mediums and channels

CUSTOM HOME BUILDERS

OPPO Reno @==1
FURTHER YOUR VISION

SHOP NATURE INSPIRED RINGS

Advertising mediums

A means of verbal or non-verbal
communication. Examples include text ads,
video ads and audio ads.

Dictionary  Translate  Grammar @ Engish (UK) v Followus £ (@)

Cambridge
Dictionary

Search English—Polish English-Polish

~ Winter deals.
(&4 Now $50 off.

Translation of "advertising” - English-Polish dictionary

advertising
nounfu] ® UKo ['sdvatarzin/ uso

My Dictionary
Create and share your own word
lists and quizzes for free!

© @ the business of trying to persuade people to buy products or
services
reklama
an advertising agency

Advertising channels

A means of transmission or distribution.
Examples include display, social media and
TV advertising.
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Digital advertising mediums

= swow @ wow Qs The New ork Times B3 -
EsrendStudio NETF:I‘X’}ﬁm“l nvm
Women Inmates:
Why the Male Model Doesn’t Work

zzzzzz

nnnnnnnn

A ﬂA

Native / editorial ads

Text and image ads

Google Rich Media Gallery

Discover Weekly

Rich media ads Video ads Audio ads



Digital advertising channels

= Dictionary  Translate  Grammar @ English (UK) v Followus

Cambridge
Dictionary

Search English-Polish English-Polish English  Grammar  English-Spanish

Fgstalt i

~ Winter deals. 2 m
O Now $50 off. 29
Translation of "advertising" - English-Polish dictionary _ i '%
My Dictionary Uniplan 300/500
advertising 0 e o tarp welding
noun(u] ® uk @) rzdvtarns us Q) @ .
. N ° &increase process reliabillty. |vu°s'rc ::«:wm
[+ Sep Ntlr: sbusmess of trying to persuade people to buy products or voicEn
reklama ) =
an advertising agency

Display advertising

Google sy v a
Love;, Victor,

jsualized oniin - josewalls.co.uk

Digital Marketing Agency - G
o

Advertising <
Ful Senice Public Relations - Marketing Agency n he US agency

People also search for

List of advertsing agen

StartOver  Play  Play Next

Search engine advertising DOOH advertising Advanced TV (e.g. CTV &
OTT) advertising



Thanks for watching!

More info and resources can be found here:
clearcode.cc/blog m
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